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ASSOCEATION NEWS

BREATHING LIFE
InNTOo Mizzou's HISTORY

OR MANY ALUMNI, TRIPS BACK

to Mizzon come only with big

events: games, Homecoming
reunions and the like. But in the future,
all alumni will have the chance to be at
the University anytime, though not nee-
essarily in the flesh.

Thanks to a partnership between the
MU Alumni Association and the St Louis-
based company Forever Enterprises,
alumni will soon be able to leave a perma-
nent record of their Mizzou memories on
campus and online. The company, headed
by Brent Cassity, BA '89, and his brother,
Tyler, produces personal biographies that
use andio and visual materials o vell life
stories. Now, most of those |)ingr:|pllics
are displayed in the company 's online
database and its cight cometeries, includ.
ing onc in Hollywood that is home to
celebritics of the carly film era.

With the new Forever Mizzou project,
the Cassity brothers want to bring
that business out of cometeries and
onto a campus that is very much alive,
The company will send representatives
to interview people about their college
experiences, what has happened since
graduation and whatever else they want
to talk about. They will combine those
interviews with still plmmgnphy and
vi(lou o pnllllcc AtOTies as lu" ofa |l\'illg
Mizzou history. Packages start at $50 for
on-campus student interviews. In-home
alumni interviews start at $£295. All the
interviews become part of Mizzou's per.
manent colleetion,

“It should be a whole new way to link
the University to people who have good
memorics and make them feel more
involved with what's happened in the
past andd what's happening right now,”
Brent Cassity says. The project got under
way officially in February. The stories
will be available at a Forever Mizzou \Web

site, heep:/[forevermizzon.com, as well as

+0 LSO0L3TZMUAA » ||ll|» [[www.mizzou.com * muasimizzon.com

Brent Cassity, shown in front of an inleractive console thot displays memorial biegraphies, will move
away from cemeteries and into MU with the Forever Mezrou project fov the MU Alumai Assocration

at interactive consoles at the Reynokds
Alumni Center, the College of Ares amd
Science and the new haskethall arena,

That's just for starters, though. Cassity
envisions more specialized material in the
future. For example, alumni stories could
complement compilations of great
moments in MU baskethall history at the
arena console, and a Greek console conld
inclode topics \p«'iﬁc to the Greek
community As for current stlldﬂ\ts, next
year's freshman class will have the option
of paying by the year to start and update
their own stories so that, years from now,
they can look back and see what they
were really like in their college days.

The philosophy behind all of this is that
lives should be celebrated. In an odd
twist, that life-based philosophy emerged
us the Cassity brothers began to buy
cemeteries in the 1990, Before they got
into the cemetery busincss, pcuplv who
visited deceascd loved ones found a slab
of stone with a name, date of birth, date
of death and l\orllap‘ a somber inserip-
tion. They had to il in the blanks.

Forever Enterprises fills in those blanks
with the same tools it will use in the
Forever Mizzou project. In any of its
cometeries, visitors can access an audiovi.
sual account of deceased family and
frienes, all with the ouch of a screen

The idea started when Cassity was an
MU student. While looking for a blank
tape, his brother inadvertently came
across a recording of his late grandmother
talking. Inspired by how much the sound
of her voice brought back her memory, he
decided that the brothers should go into
business as memorial biographers. They
worked on a plan cach time Cassity came
home from college.

They both thought funeral homes and
cemeteries would jump at the idea, but
they were met with no-thank-yous and
strange looks. Determined not to let the
death business kill their idea, they went
into it themselves by buying a cemetery
in St. Louis

The business really came to life when
the brothers bought a decrepit, bankrupt

l"ﬂ“)’\\\h\ll cemetery, !l(lﬂlt‘ to suc II t‘ll’l\'
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